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Context

The BRAND priority goal is to take action
towards a sustainable green Europe and
the achievement of a society in which all
young people are environmentally active,
educated, and able to make a difference
in their everyday lives.

Target groups

« youth workers, social workers,
coaches and mentors of young
people

« young people aged from 15 to 25

Project Results

1. ECO - FASHION TOOLKIT

An interactive Toolkit aims to present
valuable information on the concept of
eco-fashion

2. E- BOOK

A digital catalog containing success
stories of ethical and sustainable
initiatives from the fashion industry

3. E - NFLUENCERS

Digital role-models as figures of
empowerment for young people to
develop sustainable and responsible
behaviors

4. fashionABLE APP

A mobile app with information on the
environmental impact of fashion
accessories and places for recycling of old
garments
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